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YOU'VE GOT

THE TALEN

YOU'VE GOT THE TRAINING.

Now it’s time to show the world what you can do! This guide can help you build your online
presence, attract new clients, and turn your creativity into a thriving beauty brand.




Content That Converts

Turning Followers into Clients




WHY SOCIAL N

COSMETOLOS!

Social media is more than just a place to share selfies and tutorials—it’s a career tool. For beauty
professionals, it’s your digital business card, portfolio, and marketing platform all in one.

WHY IT MATTERS:
‘ Visibility: Reach potential clients in your area and beyond.
‘ Credibility: Build trust through consistent, high-quality posts.

. Opportunity: Attract brand partnerships, salon jobs, and loyal clientele.

. Community: Connect with other artists for inspiration and collaboration.




Before you start posting, you need to define who you are as a hairstylist or barber
professional. A strong personal brand helps your audience recognize your style and connect
with you emotionally.

ASK YOURSELF:
@ What kind of beauty do | specialize in (cosmetology, barbering, hairstyling, etc.)?
. Who is my ideal client?

@ What vibe do | want my brand to have—luxury, edgy, natural, inclusive, etc.?

CREATE YOUR BRAND IDENTITY:
. Tone: Friendly, educational, trendy, or professional?
Color palette: Choose 2-3 colors that reflect your brand personality.

Logo or watermark: Create a simple, consistent mark to use on all photos.

Bio: Write a short, catchy bio that includes your specialty and location.

“4! Transforming looks in Kansas City | Licensed

Cosmetologist | Healthy hair is happy hair @

| Book below ®”




CHOOSING THE

Not all social media platforms serve the same purpose. Focus on where your target audience
spends their time.

BEST PLATFORMS FOR BEAUTY PROS: e e 00
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@ Instagram: Visual portfolio, Reels, and client transformations.
[

TikTok: Fun, fast-paced tutorials and personality-driven content.

Facebook: Great for local community engagement and reviews.

Pinterest: Inspiration boards and trend sharing.

YouTube: Long-form tutorials, product reviews, and education.

PRO T’P

Pick 2 platforms to focus on consistently rather

than spreading yourself too thin across many.




Your followers want to see your work—and your personality! A mix of educational, entertaining,
and promotional content will help your profile grow naturally.

TYPES OF CONTENT TO POST:

. Before & After Photos: Show transformation power.

. Tutorials: Teach quick tips or styling tricks.

. Product Highlights: Share your go-to products.

@ cClient Testimonials: Add trust and authenticity.

. Behind-the-Scenes: Show your daily life at school or in the salon.

@ Trend Posts: Hop on current beauty trends or sounds.

POST IDEAS FOR STUDENTS:

“A Day in Beauty School” viog

“My Favorite Tools for Barbers”

“3 Mistakes | Made Learning to Cut Hair
(and How | Fixed Them)”

“Watch Me Nail This Transformation!”




PHOTOGRAPHY AND

You don’t need a professional camera—your phone is enough! The key is lighting, angles,
and presentation.

TIPS FOR BETTER CONTENT:
Use natural lighting whenever possible.
Keep the background clean and uncluttered.
Use portrait mode for sharp focus on the subject.
Edit consistently (use the same filter or preset).

Film in vertical format for Reels and TikTok.

Add captions for accessibility and engagement.

Invest in a ring light and tripod—they make a

huge difference for under $50.




WRITING CAPTIONS

THHT ENGACL

A great photo catches attention—but a strong caption keeps people interested.

THE FORMULA FOR A PERFECT CAPTION: o -,,'(—
1. Hook: Start with something that grabs attention. .
— “Wait until you see this transformation...” )
2. Value: Share something educational or emotional.
— “Healthy hair starts at the scalp—here’s what | used.” A
a

.o
.

2 . Call to Action (CTA): Encourage engagement.
— “Tag someone who loves this look!” or “Book your appointment now.”

ADD HASHTAGS:

Use a mix of broad and local hashtags.

#hairstylist
#barberlife
#DallasHair
#ChicagoBarber




Followers don’t just appear—you build them through consistency and connection.

GROWTH STRATEGIES:

' Post regularly: Aim for 3-4 times per week.

Engage: Comment, like, and follow local businesses and other artists.
Respond to comments and DMs: Builds relationships.

Collaborate: Partner with classmates or influencers for cross-promotion.

Use Reels and Stories: They have the highest engagement rate.

Follow 10 new beauty professionals this week
and comment on their posts.

Networking = growth.




TURNING FOLLOWERS

Social media isn’t just for likes—it’s for bookings! O
HOW TO CONVERT FOLLOWERS: A
' Use Stories Highlights for easy access to services, FAQs, and contact info. A

A

Include your booking link in your bio.

Post clear information about your services and pricing.

Share client results and reviews regularly.

Offer special promos for new followers.

to book your next appointment!”



Building your online presence takes time—don’t get discouraged if you don’t go viral overnight.
KEYS TO LONG-TERM SUCCESS:
@ Be consistent: Post, engage, repeat.

Be authentic: Let your personality shine through.

Keep learning: Follow industry trends and update your skills.

Set goals: Track your follower growth, engagement, and client conversions. o

REMEMBER

Your social media presence is an extension of your artistry.

Stay creative, stay confident, and keep growing your brand!
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At Ea La Mars, we're passionate about helping every student develop not only their technical
skills but also their professional brand. Social media is one of the most powerful tools in your

beauty career—use it to share your talent with the world.

YEA LA MAR'S

COSMETOLOGY & BARBER COLLEGE

&


https://www.ealamarscollege.com/
https://www.facebook.com/ealamars/
https://www.instagram.com/ealamars64127/

